
The Dallas Morning News, 2017-06-01 Cropped page Page: 5D

Copyright 2016 Olive Software 2017-06-01 09:02:03

D5 06-01-2017 Set: 21:49:07
Sent by: alozoya@dallasnews.com Business CYANMAGENTAYELLOWBLACK

The Dallas Morning News dallasnews.com Thursday, June 1, 2017 5D

Dallas-Fort Worth

Makeover nearly a 
wrap for grand 
hotel’s third through 
seventh fl oors

By STEVE BROWN
Real Estate Editor

stevebrown@dallasnews.com

The first guests won’t check 
into downtown Dallas’ Statler Ho-
tel until late summer or early fall.

But a sneak peek inside the 
downtown landmark shows the 
grand hotel is getting closer to an 
opening. Construction has been 
underway for almost two years 
on the 19-story Commerce Street 
hotel, which sat vacant for more 
than a decade.

The first apartment tenants 
have already moved into rental 
units on the upper floors of the 
high-rise. Work crews are busy 
finishing the lobby, public areas 
and rooms of the hotel that will 
occupy the lower floors.

“The hotel rooms are on 
floors three through seven,” said 

the Statler’s Rachel Roberts, who 
gave a tour of parts of the hotel 
and sample rooms in the building. 
“We have two presidential suites.”

The revamped Statler will
have 159 deluxe hotel rooms — a 
big downsize from the more than 
1,000 rooms in the original build-
ing that opened in 1956.

“The hotel rooms back then 

were very small,” Roberts said. 
“Most had fold-out sofa beds.”

The original bathrooms were 
so tiny, it was suggested that la-
dies sit on the toilet to put on their 
makeup in the mirror. Each of the 
new hotel rooms has an oversized 
bath lined with a walk-in shower 
and separate soaking tub.

The rooms are furnished with 

mid-century modern style furni-
ture. Construction isn’t finished 
on the rooftop swimming pool, 
complete with palm trees.

Down in the lobby, they are 
getting ready to host a special din-
ner for the National Trust for His-
toric Preservation.

“All these terrazzo floors have 
been meticulously restored,” Rob-
erts said. “The marble on the walls 
is all original and has been pol-
ished and restored.”

Roberts said the grand open-
ing of the hotel is scheduled for 
early 2018. But it will have a “soft 
opening” late this summer or early 
fall. The Statler will be operated as 
one of Hilton’s Curio Hotel loca-
tions.

Farmers Branch-based 
developer Centurion Ameri-
can Development is doing the 
$175 million redevelopment 
of the Statler. Dallas-based 
Merriman Anderson Archi-
tects designed the renovations.
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Check out the new Statler

On the first day it was of-
fered at the Timber Creek lo-
cation last week, he said, all 
but one of the customers was 
new to Wal-Mart’s online ser-
vice. Some Dallas shoppers 
were going to Garland and
Rowlett for curbside pickup, 
Fogerty said.

Wal-Mart was the first to
bring online grocery shop-
ping with curbside service 
to North Texas in October
2015, and now it has expand-
ed curbside pickup to more 
than 50 stores in Dallas-Fort 
Worth. 

Suburban shoppers were 
the first to have the option of 
swinging by a store to have 
a Wal-Mart employee load 
their groceries into their ve-
hicle that they ordered on-
line.

Nationwide, Wal-Mart 
has expanded it to 500 stores 
and is adding 600 stores this 
year.

“We think the service is 
ideal for attracting custom-
ers we aren’t serving now,” 
said Dallas store manager
Tara Barnes, including peo-
ple from East Dallas neigh-
borhoods, Lake Highlands 
and students from Southern 
Methodist University.

“Since we’re the only Dal-
las store that has it, we’re 
hoping we’ll attract a differ-
ent customer. Maybe a Tom
Thumb shopper who wants 
this convenience will come 
here instead,” Barnes said.

She expects the Dallas 
store to quickly crank up to 
40 to 50 orders a day. Ten 
employees have been trained 
and assigned exclusively to 
the service, and another 30 
have had enough training to 
pitch in. 

Wal-Mart divided a super-
center into eight areas, and 
the professional shoppers are 
dispatched with a specially 
designed cart to accommo-
date shopping multiple or-
ders at once.

Sergio Rivera, the Dallas
store’s e-commerce manager, 
said the staff received three 

weeks of training that includ-
ed filling all the orders one
day at stores in Rowlett and
Garland. “When the other
stores let us run it, we gained
a lot of experience.”

If a size or brand isn’t 
available, employees will pick
the larger size or a higher 
quality at no additional cost,
Rivera said. 

“We also tell the customer 
about the substitution, and
if they don’t want it, we can
remove it from the receipt.”

The service is free, and or-
ders placed by 10 a.m. can be
picked up the same day.

Wal-Mart and Amazon 
are both building their online 
grocery business. 

Amazon last month
opened two grocery pickup
stores in Seattle. In other cit-
ies, it’s partnered with local
supermarkets. Sprouts Farm-
ers Market is Amazon’s Dal-
las grocery source. Kroger 
started its ClickList curbside
service last summer in North
Texas. Tom Thumb started
online shopping delivery ser-
vice in Dallas this year. Shop-
pers have several other op-
tions also through Instacart
and Google Express.

After shunning the service 
in the late 1990s and early
2000s, shoppers today are
interested in online grocery
shopping as better technol-
ogy and mobile shopping
make it easier.

Tanner Kelly, 27, picked 
up his $180 order Friday at
the Timbercreek Crossing
Wal-Mart. 

He had just moved into 
a new apartment in Lake 
Highlands from Rockwall 
and said he had been adding
items on the Walmart.com
app all week.

“Instead of spending two 
hours in the store, I just kept
adding to my list as I’d think
of things,” Kelly said. “And
now that I’m done moving,
I’m coming by for my grocer-
ies.”

Kelly said his mother uses 
the service so he was used to
shopping this way.

Twitter: @MariaHalkias 

D-FW is Wal-Mart’s 
biggest online 
grocery market
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The Statler Hotel’s rooms are furnished with mid-century modern style furniture. The bathrooms have a walk-in shower 
and a separate soaking tub.

Lights are refl ected on the front desk in the lobby. The 
hotel’s grand opening is set for early 2018, but there will 
be a “soft opening” late this summer or early fall.
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DeTreasure Coker (left) and De Anndria McIntosh de-
liver an order to a customer at the Wal-Mart 
Supercenter at Timber Creek Crossing. 

traded energy company, has long 
been a target for activists who 
want the energy industry to stop 
ignoring the environmental ef-
fects of fossil fuels after decades 
of profiting from them.

A proposal from the New 
York State Common Retirement 
Fund asked Exxon to publish an 
annual assessment of how tech-
nology advancements and global 
climate change policies, such as 
those set out in the 2015 Paris 
Agreement, could affect its busi-
ness. The Paris accord called on 
countries to take measures that 
would limit the global tempera-
ture rise to 2 degrees Celsius (3.6 
degrees Fahrenheit).

The proposal passed with 62 
percent of the vote. 

The vote came amid reports  
that President Donald Trump is 
leaning toward pulling the U.S. 
out of the Paris climate accord. 

At a news conference after 
the meeting, Exxon CEO Dar-
ren Woods said he felt the com-
pany had answered shareholders’ 
questions. But he added, “We’ll 
have to step back and reflect on 
the vote and the messages that 
we’re getting in terms of what we 
have put out there and see where 
the opportunities are to better ex-
press our position and what we 
think the implications are going 
to be for our business going for-
ward.”

Prior to the vote, Exxon offi-
cials had strenuously opposed the 
measure, saying they had already 
released their business strategies 
in other company publications.

Exxon’s two largest share-
holders, BlackRock and the 
Vanguard Group, were listed as 
supporting the proposal in a Wall 
Street Journal report that cited 
unnamed sources. The two funds 
own 7 percent and 6 percent, re-
spectively, of the company’s com-
mon stock, worth about $43.8 
billion. 

BlackRock and the Vanguard 
Group declined to comment on 
the outcome of the vote Wednes-
day.

Early this year, another Wall 
Street fund — Fidelity Invest-
ments — decided that it may 
support shareholder propos-
als calling for reports about the 
environment, sustainability and 
renewable energy, according to 
Reuters. 

Fidelity Investments also de-
clined to comment on its vote.

Last year, a similar proposal 
won 38 percent of the vote. At 
the time, it marked the most sup-
port for any climate-related mea-
sure at Exxon. 

The contentious vote took

place at the first shareholder 
meeting presided over by Woods, 
Exxon’s new chairman and CEO, 
who took the helm after former 
CEO Rex Tillerson was tapped as 
secretary of state. Woods wrote 
to Trump urging him to keep the 
U.S. in the Paris climate treaty. 
After the meeting Wednesday, 
Woods said he stands by the 
company’s position that the U.S. 
should stay in the Paris Agree-
ment. 

“We need a framework like
that to address the challenges of 
climate change, the risk of cli-
mate change,” he said at a news 
conference. “It’s a global issue.”

Environmental activists have 
tried for years to get Exxon and 
other oil industry heavyweights 
to acknowledge the threat of cli-
mate change and take steps to 
mitigate it. They have urged the 
adoption of a carbon tax and 
investment in solar power and 
wind power. 

They’ve also accused Exxon 
of concealing evidence of climate 
change, a charge that Exxon has 

denied. The attorneys general 
of New York and Massachusetts 
are investigating whether Exxon 
misled the public and investors.

In recent months, environ-
mentalists have chalked up a few 
victories. Shareholders approved 
similar proposals for Houston-
based Occidental Petroleum and 
PPL Electric Utilities, a Pennsyl-
vania-based utility. BlackRock 
was among supporters in the Oc-
cidental vote.

Credit ratings agency Moody’s 
Investors Service said in April 
that it will take a company’s 
carbon risk and disclosures into 
account when determining its 
credit rating. 

Brian Youngberg, senior ener-
gy analyst at the investment firm 
Edward Jones, said the Exxon 
vote marks a significant turning 
point for the energy industry.

“This is something we’ll look 
back on in the industry and see 
it’s the start of a movement to-
ward broader environmental dis-
closure,” he said.

But he said Exxon is unlikely 
to change its business model or 
invest heavily in alternative en-
ergy anytime soon. Exxon is bet-
ting oil demand will rise in coun-
tries such as China and India, 
where the population is growing 
and more people can afford cars, 
houses and refrigerators.

“Ten, 15, 20 years from now, 
the world will still use a lot of 
oil, especially in the developing 
world,” Youngberg said. “They 
can’t all afford Teslas in India in 
the near future.”

Twitter: @melissa_repko

Exxon shareholders call for climate data
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Protesters assembled Wednesday morning across the 
street from the Meyerson Symphony Center, where Exxon 
Mobil shareholders gathered for their annual meeting.

Abraham Acosta is one of the 10 Timber Creek employ-
ees who have been trained to use a specially designed 
cart and assigned exclusively to the online grocery 
shopping service. 


